


September 26, 2000 
Brainstorming Session 
 

Target Customers: Track Rail Manufacturers 
Needed Capabilities: ADI, Design 
Assistance, Quick Test Parts 
Major Challenges: Bureaucracy, 
Patience/Commitment, Better Knowledge 
of Ind. 
Sales Strategies: Offer Test Parts, Become 
Involved Within Ind., Assign Ind. Team 
 



Targeted Results 

Sales Potential: $2MM in 2 Years  
Success Potential: A 



Known Barriers 






